The department of Commerce was established in 1983. Post-Graduation Course was started
in 2012.

Department conducts various curricular and co-curricular activities like, seminars, group
discussion, remedial teaching for students and presentations of students on
various topics, Trade fare, Placements, N.S.S, Poster Presentation, TCS Interview etc.
Department is going to arrange National Conference in 14th ,15th December,2018.

Department Profile -

Number of Computing facility &

Year of establishment | Name of the HoD faculty other Equipment
June 2008 B.Com. 14 Computer
03 02 Scanner-cum-printer
July 2016 M.Com. Prof.Dr. Suhas Nimbalkar . 01 Printer
(Full Time)

05 LCD Projector
01 Smart Board

Departmental activities

e National Conference: On 14th ,15th December 2018 on Intellectual Property Rights
e Commerce Fest

e NSS

e Poster Presentation

e Various Competition

e Avishkar

e TCS Interview

e Group Discussion

e Seminar

¢ Remedial teaching for students

e Presentations of students on various topics

Departmental facilities

e Online Rayat Knowledge Bank
e E-book Bank

e Old Question Paper Bank

o Remedial Teaching

e Counselling Centre

e Departmental Library



Teaching-Learning Methods

e Lecture

e Group Discussion

¢ Question Answer Method

e Power Point Presentations

e Seminars

e Online lecture (Zoom, Google Meet, Microsoft Team)

Evaluation Methods

e Unit Test

e Online MCQ Test

e Online Assignment

e Field Project

e Practical’s

e Term End Examination

Future Plans

e To apply for research project from various funding agencies
e To organize the conference/seminar/workshop



Vision
To be a vibrant and innovative centre for commerce education, to equip students with
knowledge and skills, inculcate values, identify hidden talents, provide opportunities for

students to realize their full potential and thus shape them into future leaders, entrepreneurs
and above all good human.

Mission

e Achieve leadership in Commerce faculty among all the women's college.
e Contributing to society through promotion of teaching, learning and knowledge.
o Developing the personality of students in a holistic manner, by combining skills and

values.
e Improving the standard of the courses offered through innovative and effective
teaching.
Goals

e To provide maximum practical exposure to students to bridge the gap between the
theories learned in the class room and practice done in the real life.

e To train and develop the students with the much needed soft skills so that they are
more competitive for employment and higher studies.

e To create a positive mind-set that care for the uplift of underprivileged and
marginalized sections of the society.

e To impart superior quality commerce education with most modern teaching
methods.



Course & Syllabus

Syllabus

Course Objectives
FYBCOM-

e Toimpart knowledge of various accounting concepts

e To develop the capacity of students for knowing banking concepts and operations
e To make the students aware of banking business

e Toinstill the knowledge about accounting procedure, methods and techniques

e To develop an analytical ability to plan of various marketing strategy

SYBCOM-

e Oriented to analyse various case studies.

e Learned costing techniques and methods in manufacturing business.

e Imbibed managerial skills and commercial attitude.

e Trained in management skills to take quality decisions and control the business activities.
e Formulated innovative business models and organizational structures.

TYBCOM-

e Imparted advanced knowledge of accounting and its applications through new techniques.
e To get knowledge about preparation of Audit Report.

e Learned costing techniques and methods in manufacturing business.

e Enabled to compare business environment and profit maximization.

M.COM — |

e To make the students develop competence with their usage is managerial decision making.
and control.

e To study the impact of industrialization on Indian economy.

e Relevant Cost accounting standard and advanced techniques of costing are to be studied.

M.COM — 11

e To study various stock exchanges and information about SEBI.

e Research is main source of decision making as it helps the process of thinking.

e To enable the students to acquire sound knowledge of concepts, methods and techniques of
management accounting.

Programme Specific Outcomes
FYBCOM-

e Give exposure to the operational environment in the field of Banking and Marketing.
e Provide basic knowledge and its applications in Accounting & Finance.


http://www.unipune.ac.in/university_files/syllabi.htm

SYBCOM-

e Know the contemporary business concepts.
e Calculate the basic cost of the new products.
e Acquaint the new government policies and business rules.

TYBCOM-

e Orient students for new research trends at global level.

e Promote students for self-employment and benefit industry by providing trained people
to corporate sector.

e Acquaint the concepts and principles of Auditing, Audit process, Assurance Standards, GST,
Tax Audit and Audit of computerized systems.

e Facilitate the tax holders and provide advice to customer for the business friendly approach.

M.COM — 1|

e The Course is enable to students to acquire sound knowledge of concepts, methods,
techniques of management accounting.

e To study the basic concepts, significance, problems of industrial economics and
industrialization.

e To equip the students for designing, implementing cost control, cost reduction programme,
different cost system.

M.COM - I

e To enable students to acquire sound knowledge, concept and structure of capital market
and financial services.

e Main objective of research work is to take out the hidden facts yet to be discovered.



