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Abstract : The paper analyze the role of rural tourism for the development of rural areas, T he study
analyzed how the different types of touris product diversifications nfluence the development
possibilities of studied rural areas in India. The government should sponsor private Sector to promote
tourism in rural areas. For upgrading the rural tourism government requires to understand the rural
location, demography, socio-culture, financial and political background of that area. How we can
involve the rural citizens to improve their socio-economic condition. The objective of this paper is to
present an update on rural tourism expansion & development in India. Rural tourism is rising in terms
of number of visitors and the government of India should focus on it as an engine of growth
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Introduction:

Tourism growth potential can be hamessed as a strategy for Rural Development. The
development of a strong platform around the concept of Rural Tourism is definitely useful for a
country like India, where almost 74% of the population resides in its 7 million villages. As per
Ministry of Tourism statigics (2016), India have received 8.80 million foreign tourist with annual
growth rate of 9.7% and earned 1, 54,146 crore rupees from travel and tourism segment. Its share in
Intemational Tourist Arrivals is 1.18% and rank in International Tourist Arrivals is 25th. Across the
world the trends of industrialization and development have had an urban centric approach. Alongside,
the stresses of Urban lifestyles have led to a —counter urbanizationl Syndrome. This has led to
growing interest in the rural areas. At the same time this trend of urbanization has led to falling
income levels, lesser job opportunities in the total areas leading to an urbanization syndrome i the
rural areas. Rural T ourism is one of the few activities which can provide a solution to these problems.
Besides, there are other factors which are shifting the trend towards rural tourism like increasing
levelsof Awareness, growing interes in herttage and culture and improved accessibility, and
environmental consciousness. In the developed countries, this has resulted in a new style oftourism of
visiting village settings to experience and live a relaxed and healthy lifesyle. Thisconcept has taken
the shape of a formal kind of Rural Tourism. Under this Scheme, thrust will be to promote village
tourism asthe primary tourism product to spread tourism and its socio-economic benefitsto rural and
its new geographic regions. Key geographic regions would be identified for development and
promotion of Rural Tourism. The implementation would be done through a Convergence Committee
headed by the District Collector. Activities like improving the environment, hygiene, infrastructure
etc. would be eligible for assistance. Apart from providing financial assistance the focus would be to
tap the resources available under schemes of Deptt. of Rural Develop Govts. and other
concerned Departments of the Govt. of India. :

g A
e 4
A \i C

Page |201 K%
@ o oy )
o/ 18¢




OUR HERITAGE
1SSN0474-9030 -Vol-68, Special Issue-11
One Day Interdisciplinary National Conference on “Arts, Sculpture and

Architecture in Marathwada”
Organised by: Department of HistoryPratishthan Mahavidyalaya, Paithan,
Tq. Paithan, Dist. Aurangabad -431107 , (Maharashtra)
Held on 1 February 2020

Objective of the Study:

This study will the following objectives:
e To collect information on rural tourism andto identify different types of rural tourism..
» To provide an overview on driving forces and benefits of rural tourism.

e To identify issues for future research and development for rural tourism.

RURAL TOURISM:

Any form of tourism that showcases the rural life, art, culture and heritage at rural locations,
thereby benefiting the local community economically and socially as well as enabling interaction
between the tourists and the locals for a more enriching tourism experience can be termed as rural
tourism. Rural tourism is essentially an activity which takes place in the countryside. It is multi-
faceted and may entail farm/agricultural tourism, cultural tourism, nature tourism, adventure tourism,
and eco-tourism. As against conventional tourism, rural tourism has certain typical characterigics
like; it is experience oriented, the locations are sparsely populated, it is predominantly in natural
environment, it meshes with seasonality and local events and is based on preservation of culture,
heritage andtraditions. Rural tourism can be defined as the _country experience which encompasses a
wide range of attractions and activities that take place in agricultural or non-urban areas. Its essential
characteristics include wide-open spaces, low levels of tourism development, and opportunities for
visitorsto directly experience agricultural and/or natural environments.

TYPES OF RURAL TOURIS M:

Tourism is synthesized from mass and alternative tourism.

Mass tourism is characterized by large numbers of people seeking culture holidays in

popular resort destinations.

Altemative tourism is sometimes referred to as —special interest tourism or responsible

tourism and it_s usually taken to mean alternative forms of tourism which give emphasis on the
contact and understanding of inhabitants_way of living and the local natural environment. The
diversity of attractions included within rural tourism includes heritage tourism (sometimes referred to
as cultural heritage tourism), nature-based tourism/ecotourism, agritourism, as well as partnership-
based approaches, such as scenic byways and heritage areas. Heritage tourism refers to leisure travel
that has as its primary purpose the experiencing of places and activities that represent the past.

A second major type of rural tourism activity is nature-based tourism/ecotourism (sometimes called
recreation-based tourism), which refers to the process of visiting natural areas for the purpose of
enjoying the scenery, including plant and animal wildlife. Nature-based tourism may be either
passive, in which observers tend to be strictly observers of nature, or active(increasingly popular in
recent years), where participants take part in outdoor recreation or adventure travel activities.

A third major form of tourism is agritourism, which refersto, —the act of visiting a working farm or
any agricultural horticultural or agribusiness operation for the purpose of enjoyment, education, or
active involvement inthe activities of the farm or operation. It includes taking part in a broad range of
farm-based activities, including farmers markets, —pettingl farms, roadside sands, and —pick-your-
ownl operations; engaging in ovemight farm or ranch stays and other farm visits; and visiting
agriculture-related festivals, museums, and
other such attractionsl5.
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DRIVING FORCES IN RURAL TOURISM
These forces have been identified by many authors and can be summarized:

1. Tourism generating regions for rural tourism are highly developed and urbanized —the stresses of
urban living and the remoteness from the natural environment has created a desire for escape from the
monoculture of city living. Rural locations offer an idealized release from sress and the opportunity
to re-engage with a simpler, quieter way of life that offers rest and relaxation.

2. Demand fuelled by media, over-familiarity and congestion with traditional tourist resorts and
increased interest in altemative attractions — with its voracious appetite for content and the resultant
over-exposure of many traditional tourig destinations, the media have sought out new and interesing
tourism experiences for their lifestyle productions.

3. Increasing environmental awareness and interest in the relationship between humans and the
environment. Green issues have raised the attractiveness of rural experiences as ecologically

sustainable tourism.
4. Transport, communications, and the removal of political and economic barriers to travelhave

facilitated accessibility of rural areas.

RURAL TOURIS MBENEFITS:

Rural tourism, while still only a minority tourism market, is making a valuable contribution to
rural economies. Its contribution can be expressed not only in financial terms, but also in terms of
jobs, contributions towards funding conservation, encouragement to the adoption of new working
practices, and the injection of a new vitality into sometimes weakened economies. Potentially rural
tourism promises some of the following benefits to rural development.

Job retention
Rural tourism cash flows can assist job retention in services such as retailing, transgport,
hospitality and medical care. It can also provide additional income for farmers, and, in some cases, for

foresers and fisherman. Job retention is not as politically glamorous as job creation, but, by helping
the viability of small communities, it is critical to the survival of marginal areas. Studies of rural
Austria, Sweden and Irelandhave documented the role of tourism in job retention.

Job creation
Job creation typically occurs in the hotel and catering trades, but can also take place m

transport, retailing, and in mformation/heritage interpretation.

New Business Opportunities

Tourism generates new opportunities for industryl8. Even those rural businesses not directly
involved in tourism can benefit from tourist activity through developing close relationships with
tourig facilities where local foods can be used as part of the tourism offering in a locality. Rural
tourism facilitates expansion of complementary businesses such as service stations and new
businesses are created to cater to tourist needs for hospitality services, recreational activities and
arts/crafts.
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Opportunities for Youth

The tourism industry is often promoted as an exciting and growing industry suited to the
energies and enthusiasm of young people. Career options are enhanced with the opportunities for
traning and direct involvement in running tourism businesses, especially those within small
communities.

Environmental impr ove ments

Environmental improvements such as village paving and traffic regulation schemes, sewage
and litter disposal can be assisted by tourism revenues and political pressures from tourism
authorities. These help develop pride of place, important i retaining existing population and
businesses, and in attracting new enterprises and families.

Key success factors

1. Making use of established national agencies, brands and quality standards.

2. Working with a few motivated enterprisesto improve quality.

3. Actively targeting the group market.

4. A successful organizational model, based on a development agency with funding and a cooperative
marketing agency.

5. Effective use ofthe intemet.

6. Strong involvement of the local community in initiatives.

7. Avisitor center as a tangible focus for visitor and business services.

8. An emphasis on product development, backed by grants andtraining, leading to improved physical
and service standards

STEPS FOR MAKES RURAL TOURISMS UCCESSFUL :

Community invol vement

For an areato become arural tourism destination, not just a sop off point, sructure networks
and collaborative agreements between public and private sector actors are essential Community
involvement is akey part of the equation.
Proximity to a generating market or gateway
Rural tourism destinations must be easily accessible to potential visitors through reliable
transportation systems.

Product Devel opment (Tourism planning, infrastructure, and activities)

This should include sound tourism development planning, invesment in tourism-related
infrastructure, and a range of activities to satisfy the diverse tastes of visitors. Work to support rural
tourism infrastructure development by providing technical assistance, facilitation and promotion, and
economic impact analysis support.

A visitor center
Rural communities must have a welcoming center where visitors can seek information on local

attractions, activities, and accommodations, and ask questions of people who are knowledgeable about
the area.
A quality brand and regional label

Brand identity may increase awareness of the destination among its identified target market
segments. A brand is the way n which consumers perceive or distinguish a destination. To be
effective, a brand should unify all of Rurales functional (recreation and events) and emot%@?ﬁs
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